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MIAREC CONVERSATION ANALYTICS

Every call your team
takes is a decision
you didn't get to see.

MiaRec reads every customer call and tells you why
the customer called, how it ended, and how they felt.
No one has to listen back.

Every call summarized ® @ @ MiaRec- Call Summary
after it ends

m

What hﬂpp&nsd on this call summarized after the call

A Runs on the phone

@ Inbound call - Dispatcher 12 ecotved
system you already have

Tue - 3:14 AM - 6m 4

Customer’s furnace stopped heating for the second time this week.

Mu |ti lin gua | tra nscri ptio N Dispatcher confirmed the active service contract, booked @ technician for

tomorrow morning, and offerad a priority arrival window.

ended, and how they felt

@ included
Repeat repair Technician booked
@ Follows SOC 2
standards o
Frustrated
@ You Contro' Who on Evary call is surmmariz 10w why they called, how it

your team sees what
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THE PROBLEM

Your best information is stuck in
your customer conversations.

Why people call, what frustrates them, what they wish you sold, and which of your
people handle them best. It's all said out loud, every day. But you can't listen to all of

it, so you can't get to it, and you can't act onit.

Take a multi-location home services company:

12-15 50-80

customer service reps calls each,
and dispatchers on every day
the phones

600-1,000

calls a day, before
confirmations, renewals,
and follow-ups

-

___________________

Nobody can listen to all of that, and you can't count on agents to log every call

correctly. So things get missed all the time.

PICTURE THIS

A customer with a service contract calls three
times about the same furnace. Each time, a
different dispatcher picks up, and each time,
the call is handled politely. Nobody connects
the three calls, and nobody tells the director.
The customer cancels the contract by email.

The director did nothing wrong. She was
never going to hear those calls. There were
ten thousand others that month.
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HOW IT WORKS

MiaRec Conversation
Analytics changes that.

It analyzes every call and tells you what you need to know in minutes.

@ ® ® @ MiaRec- Call Summarny

What happened on this call Sumnmarized after the call
It listens to every call,
' mbo:l.rl\d.cuflu-.ni‘ap«untrlz F—
so you don't have to.
As soon as a conversation ends, MiaRec feseussbibasber i porisiutnhisdassy byt oo DR

tomarrow moming, and offered o pricrity arival window.

transcribes it and writes a short summary

of what was discussed. It notes why the plibleghr il W

customer called, how the call ended, and

how the customer felt from start to finish. It

also tracks the speciﬁc topics that matter to Every call Is summorlzed as 500n s It ands, &6 yos know why they calied, how R
. ended, and how they felt without listening bock

your business.

Frustrated Reassured

® & @ Miokec-Call Record

one call, fully understood Analyzed @

© i csmoom = See yesterday's calls in minutes.
O =m=m= o One screen shows every conversation
- across your teams or locations. Sort by
P — —— the calls that went badly, or by why
iripurcebencis @ | (EEEREOSERS customers called. Open a summary, and
i —— if you want to hear the call for yourself,

MiaRec reads every coll and surl

friction, and risk — & 1rout an

the recording and transcript are right
I..“‘,' m,ﬂm..“,'“ that matter — pesitive signals, t h e re'
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Patterns show up over time.

A week in, you see which call reasons are increasing. A month in, you see
which location gets the frustrated callers and which team member leaves
customers happier than she found them. You stop reacting to complaints you
can't fix and start acting on the ones you can still turn around.

® ® @ MioRec-Sentimentby Team

Sentiment across every team 5,895 calls
POSITIVE NEUTRAL NEGATIVE
1,444 2,642 1,749
BY OFFICE
Chicago 703 QU ]
Dallas 1m0 G L]
Los Angeles 401 gE— I

@ Verynegative [ Negative Neutral @ Positive [ Very positive

sentiment scored an every call and sliced by team, office, or agent — so you can see
axactly where experience is strong and where it needs attention.

® ® ® MioRec-Custom Summary

Summaries shaped by your business Setin plain English

Your instruction

On every service coll, capture the equipment, the warranty status, and
whether a follow-up wisit was booked.”

CAPTURED FROM THIS CALL

EQUIFMENT WARRANTY
Gas furnace, 80k BTU Active

ouLoW CALL REASON (YOUR LAREL)
Booked - Wed AM Repeat repair

You docide what every summary captures, in your awn words, and change it
wihenaver your bBusinass cha Ngas.

® & @ MiaRec - Topic Trends

What customers talk about 82 topics detocted
TOPICS BIGOEST TOPIC, GALLS BIOOEST TOPIC,
53 150 201
Resclution indicators 150
Positive language |- o 144
Ending stoterments 07 o Bl
Agentinsecurities 0o 50
——
Shipping issues =15 oy 45
A —
Paymant language & 5 o0 Fil
—

Evory conversation ks analyzed for topics autenatically —

T 50 you con soo what's delving
call yolurma and whists tima ls gelng roried oo

w8 OUF whol aparation

o

It adapts to your business,
not the other way around.

Most tools hand you rigid templates.
With MiaRec, you tell it in plain
English what to look for and what
each summary should capture: the
equipment and warranty status for a
home services company, the policy
number for an insurance agency. You
name your own call reasons, test
changes safely before they go live,
and adjust whenever your business
changes.
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Start where you are.
Expand when you're ready.

Essentials

Know what
happened

Professional

Understand why they
call and how they feel

For a manager who needs
to see what's happening
on every call. Every call is
transcribed, summarized,
and scored for sentiment,
in multiple languages.

() Standard support

For businesses that want to
understand customer
behavior, not just watch it.
Everything in Essentials,
plus automatic detection of
why customers call and
how each call ended.
Satisfaction and effort
scores come from the
conversations themselves,
not surveys. Includes
custom reports and access
for your team leads.

.ozo‘ Priority support

Enterprise

Intelligence built around
your business

For organizations that
want conversation data
shaped around their own
guestions. Everything in
Professional, plus up to 50
topics you choose, and
data points you define
pulled from every call as
fields you can filter, report
on, and trend. Adds
dashboards, scheduled
reports, and sending
conversation data to other
systems you use.

. Dedicated success
¥ manager and onboarding

When you're ready for more, the path is already built.

© il Cl'

SEE - YOU ARE HERE

MEASURE ACT
MiaRec Auto QA

Every call scored against your
own standard, so supervisors
coach every interaction
instead of sampling a few.

MiaRec Conversation
Analytics

MiaRec Relationship
Management

See what's happening on
every call.

Each call updates records,
creates follow-ups, and flags
buying signals and complaints.

See what's possible.

It runs on the lines you already have, with no new phone

system or hardware. Ask your [PARTNER] account manager
for a short demo to experience what MiaRec could do for
your team.
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